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Business management seems to be a difficult task in 215t century. Contemporary manag-
ers have to confront new challenges. This means that changes in management’s qual-
ity have to be applied. As the authors emphasize, traditionally existing methods are not
currently sufficient. There is a common unanimity that only competent, well informed
and motivated managers can make rational decisions. Therefore, it can be said that
competences, information and motivations are desired in aiming for a success.
The most wanted manager’s competences are talent, knowledge, experience, intuition and
attitude. The reviewing paper has high substantial value, hence it is a great source
of information and inspiration for new (further) researches for readers.
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