
Barbara M. Kolbus

An economist and regionalist.  
A graduate of the University of 
Maria Curie-Sklodowska in Lub-
lin. Scholarship holder under the 
Erasmus program in the years 
2005/2006 in the Katholieke 
Hogeschool Mechelen in Bel-
gium. Since 2010, educational 
researcher at the Higher School 
of Management and Administra-
tion in Zamosc, the president of 
the Association “Project-Europe”. 
The author of publications in Eu-
ropean integration, regional devel-
opment and territorial marketing, 
including brands and images of 
regions.

Stanisław Ślusarczyk 

– Prof. PhD Lecturer at Univer-
sity of Information Technology 
and Management in Rzeszow. 
His areas of specialization in-
clude marketing, marketing 
strategies in the international 
market and information man-
agement in a company. He 
is the author and co-author 
of many books and essays 
about marketing and econom-
ics. What is more, he also 
prepared economic expert’s 
report such as business plans 
and valuations of companies. 
In business practice he is 
managing  the company called 
“Firma Consultingowa Niscon-
too”, which is specialized in 
marketing consultancy and 
valuation of companies. More-
over, he is an expert accredited 
by PARP (the Polish Agency 
for Enterprise Development). 

 „Business management seems to be a difficult task in 21st century. Contemporary 
managers have to confront new challenges. This means that changes in management’s 
quality have to be applied. As the authors emphasize, traditionally existing methods are 
not currently sufficient. There is a common unanimity that only competent, well informed 
and motivated managers can make rational decisions. Therefore, it can be said that  
competences, information and motivations are desired in aiming for a success.  
The most wanted manager’s competences are talent, knowledge, experience, intuition and  
attitude. The reviewing paper has high substantial value, hence it is a great source  
of information and inspiration for new (further) researches for readers.”
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