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Abstract: The article presents reasons for the choices and opinions of tourists regarding rest and its
safety in agritourism farms in Poland during the COVID-19 pandemic in 2020. We used the diagnostic
survey method. We distributed the questionnaire via the Internet on Facebook in thematic groups
related to tourism. Facebook respondents were also asked to provide a link to the questionnaire to
their tourism-active friends (snowball sampling). We conducted the survey in January 2021. Research
has shown that well-educated and well-off residents of cities most often chose agritourism. The main
reason for the choice is the possibility of rest in peace and quiet, natural values, and an attractive price.
Notably, during the pandemic, an important reason for choosing agritourism was to convince tourists
that the risk of coronavirus infection was relatively low. This is also evidenced by the fact that most of
them visited an agritourism farm for the first time during the pandemic. The attractiveness of staying
on an agritourism farm was assessed highly (almost all respondents expressed their willingness to
take advantage of this form of leisure again). This is due to the high evaluation of the quality of
services provided, the offer’s attractiveness, and price competitiveness.

Keywords: agritourism; price competitiveness; leisure; travel behavior; safety; rest; COVID-19 pandemic

1. Introduction

In recent years, an increase in international tourist traffic could be observed [1–5].
Many studies and professional reports have repeatedly indicated that one of the most
rapidly growing industries in the global economy is tourism [1,2]. The total contribution of
the global tourism sector in GDP in 2018 was USD 8811.0 billion (10.4% of GDP) while in
2019 it increased by 3.6% to reach almost USD 9126.7 billion (10.4% of GDP) [2]. However,
due to COVID-19, the tourism sector, which shows huge growth potential, has been badly
affected, and the situation in the market has changed completely [6]. The global COVID-19
pandemic has initiated a destructive change in the entire system, with restrictions and
travel restrictions significantly restricting tourism [7]. According to the UNTWO [8] report,
it is tourism that has been affected the most by the pandemic crisis. Due to the declaration
of the epidemic emergency state in many countries all over the world, the operation of
tourism accommodation establishments was limited, and at some stages even completely
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stopped, which also affected spa treatment activities, pilgrimages, etc. [9]. The introduced
restriction on the movement of people caused a rapid decline in the number of tourists
using accommodation in all types of accommodation establishments, including agritourism
farms [8]. The crisis in the tourism sector caused by the COVID-19 pandemic has led the
number of foreign tourists arriving in Poland to drop in the first quarter of 2020 by over
22%, and predictions for the next quarters of 2020 assumed an even larger decline [8].
They were correct, as in 2020 the number of overnight stays offered in Poland to foreigners
decreased by 64.6% compared with 2019 [10]. This was due to the fact that in Poland,
from mid-March 2020 until the beginning of May 2021, following the epidemic threat,
the operation of tourist accommodation establishments was significantly limited (and for
some time even stopped), which was obviously reflected in the number of people using
accommodation establishments [11].

Tourism is one of the economic sectors that has been noticeably affected by the current
crisis resulting from the coronavirus SARS-CoV-2 pandemic [12]. The widespread introduc-
tion of restrictions in all areas of social life, which were focused on keeping a safe distance
and following the sanitary regime, was reflected in a serious collapse of the tourism in-
dustry. This was influenced by two key factors. Firstly, in times of increased economic
uncertainty, the demand for tourism services (as higher-level, self-actualization needs)
decreases, which is connected, for example, with the lack of willingness to incur unneces-
sary expenses resulting from anxiety about an uncertain tomorrow. Secondly, introducing
administrative restrictions in the time of the COVID-19 pandemic significantly reduced
the possibility of providing accommodation to tourists and sometimes even affected the
movement of the population [13]. The explanation of such behavior can be found in the
theory of behavioral economics combining economics and psychology [14,15]. Economics
studies the behavior of economic entities in terms of the use of limited resources in the
areas of: production, distribution, exchange, and consumption [16]. The rational model of
homo oeconomicus “is poor in the analysis of dynamic external factors and psychological
and social characteristics of market participants, and therefore, according to contempo-
rary economists, it does not provide accurate data that can be assigned to any market
situation” [16]. Behavioral economics neither presumes that humans are good at utility
maximization nor that this is people’s sole purpose, rather they have psychological bias,
limited cognitive resources, and a concern for other values, all of which may undermine
their utility maximization behavior [17]. In this case, social and emotional factors are taken
into account, and such an approach to economics allows for the existence of deviations
from the theory of rational choice. In the case of behavioral economics, it is emphasized
that “the behavior of consumers, enterprises, and consequently markets and economies,
depends on psychological, institutional and even biological factors, and therefore, using
the achievements of psychology, sociology, and neurophysiology, they create, just like
institutional economists, interdisciplinary science” [18]. This current of the economy can
largely explain the functioning of the tourism market during a pandemic as well.

After the relative stabilization of the pandemic situation and the lifting of the worst
restrictions for tourism, people began to travel again. However, most of them chose to
spend their holidays in their own country instead of abroad. Less popular and therefore
less crowded and safer places became extremely desirable. A popular alternative to mass
tourism during the COVID-19 pandemic proved to be holidays on agritourism farms [19].

The pandemic caused by the SARS-CoV-2 virus has set a new path for agritourism.
It is characterized by not only a change in tourist destinations and guests’ preferences
but also by their expectations and resting habits. During the pandemic, one of the major
advantages of agritourism proved to be its “seclusion”. It is agritourism farms located
far from large urban centers, ensconced in the midst of fields and forests, that became
a serious competition to hotels, which host a lot of unknown people, and which, in the
opinion of tourists, are relatively the least safe place in the context of the current COVID-19
pandemic [20]. As a result, many consumers changed their holiday plans and decided to
have a rest in agritourism farms [19]. The epidemic threat affects not only consumers of
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travel services but also service providers. It is the owners of agritourism farms who have to
find themselves in new realities and comply with strict sanitary safety guidelines. Due to
the fact that each agritourism farm has its own character and works in a different natural
and cultural environment, making the right decision to ensure safety is a serious challenge
for their owners. Currently, the starting point to ensure that the right product is offered and
is functional is to provide safety for people who are planning to stay on agritourism farms.

The purpose of this paper is to identify reasons for choosing agritourism farms and
present the opinions of agritourists regarding leisure and its safety on agritourism farms
during the COVID-19 pandemic in 2020.

2. Materials and Methods

The purpose of the study was to identify reasons for choosing agritourism farms and
present the opinions of Polish agritourists regarding leisure and its safety on agritourism
farms during the COVID-19 pandemic in 2020. In the study, we sought answers to questions
such as:

• What were the reasons for choosing agritourism farms, and did tourists already have
some experience with this form of tourism?

• How does the safety of agritourism compare to other types of accommodation in the
context of the COVID-19 pandemic?

• What is the opinion on this type of leisure during the pandemic period and is it worthy
to recommend it after the COVID-19 pandemic?

• How do tourists rate the offer of agritourism farms?

This study used the diagnostic survey method. The survey questionnaire was dis-
tributed via the Internet (CAWI method). The reason for selecting this method was that
it allowed a large number of people to be reached in order to collect the desired data.
As the target group of respondents that we wished to reach included those with experi-
ence in agritourism, we decided to apply purposive sampling. The study included Polish
residents aged 18 and over who rested in agritourism farms in 2020. With this in mind,
we used tourism-oriented Facebook groups. These were: “Agroturystyka” (Agritourism),
“Agroturystyki w Polsce PL” (Agritourism in Poland), and “Najlepsze Gospodarstwa
Agroturystyczne—wypoczynek na wsi” (The Best Agritourism Farms—Holidays in the
Countryside. A link to the survey questionnaire was posted in these groups. The question-
naire survey used in this study comprises two sections. Firstly, respondents were requested
to respond to certain general information about reasons for choosing agritourism farms as
holiday destinations, their opinion on staying on an agritourism farm after the COVID-19
pandemic, and the safety of their stay at the accommodation establishments.

The second part was devoted to answering questions about their sex, age, education,
children, place of residence, material situation, and the impact of the COVID-19 pandemic
on it, in order to determine their demographic characteristics.

Respondents were invited to reply to all questions developed in the questionnaire in
order to eliminate the problem of missing values.

Moreover, the respondents acquired via Facebook were asked to share the link to
the survey questionnaire through social media with other people who are active in terms
of tourism. Thus, we used snowball sampling to recruit study participants [19,21–26],
which significantly increased the reach of this study. The survey was carried out at
webankieta.pl between 4 and 31 January 2021. A total of 106 completed survey question-
naires were obtained from respondents enjoying holidays on agritourism farms. All surveys
were complete and valid. According to J.T. Roscoe in [27], a sample size greater than 30 and
less than 500 is suitable for most behavioral studies. He also posited that for comparative anal-
yses, if the data set needs to be broken into several subgroups (e.g., male/female, rural/urban,
etc.), 30 respondents should be considered the minimum for each group [28]. Therefore, it was
assumed that the obtained research sample size satisfied the above assumptions.

Statistical analysis of the data collected from the questionnaires was carried out with
the use of STATISTICA 13.3. Cronbach’s alpha value (above 0.70) formula was applied to
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assess the reliability and accuracy of data gathered from the surveys. Regarding the size of
the research sample, nonparametric statistical procedures were used for statistical analysis:
Mann–Whitney U test, Wald–Wolfowitz runs test, and Kruskal–Wallis H test. Significant
results were classified as p < 0.05 [29,30].

3. Theoretical Background
3.1. The Concept of Agritourism

Agritourism is not a new phenomenon [31,32]. The term itself, which is a combination
of two words: “agri” and “tourism”, perfectly illustrates the scope and essence of this
field of activity [33,34]. There are numerous definitions of agritourism in the literature,
which reflect the ambiguity of its meaning. However, most studies confirm that agritourism
must be conducted on a farm [35,36]. Therefore, only tourism activities that are related to
current farming practices and farmers’ lives can be considered agritourism [37]. This form
of tourism can be defined from two perspectives:

• Participants, i.e., guests, for whom it is a form or type of recreation—tourists come to
the farm and spend their leisure time there;

• Organizers, i.e., the hosts: farmers and tourism entrepreneurs for whom it is a tourism
enterprise, they organize recreation for the visitors.

Due to the dual view of this form of tourism, we can distinguish its important features [38]:

• Agritourism in comparison with rural tourism is limited to areas of agricultural nature,
so it omits forms of tourism taking place in areas that are rural only in the administra-
tive sense and in reality are specialized recreational regions and holiday resorts;

• A clear link between agritourism and the farm, involving the use of rural people’s
housing and businesses for accommodation purposes;

• Recreational activity includes leisure time in the natural and cultural environment of
a farm, in all areas belonging to the farm, and in its closer and further surroundings,
i.e., fields, meadows, waters, and forests in the form of participating in production and
using various services provided by farm owners based on agricultural and food production.

The essence of agritourism is authenticity, interaction, curiosity about yourself and
your affairs and space, guaranteeing closeness to nature and freedom of movement, as well
as allowing contact with other villagers and tourists.

The basic agritourism offer is primarily related to providing accommodation on a
functioning farm [39]. Nowadays, the scope of the offered product is much wider (Table 1).
In addition to leisure activity in the farmer’s home, where you can sleep, eat meals prepared
with products from the farm or surroundings, participate in field or housework or watch
crop production and animal breeding, a wide range of recreation activities is offered on
and off the farm. It is worth noting that agritourism is a perfect place to show people
what the farm does in order to inform them about farmers’ daily practices and activities.
Interestingly, according to the study by Jęczmyk et al. [40], an element that attracts people
to agritourism farm are farm animals, who are a unique tourist attraction.

Nowadays, we observe a clear interest in the natural environment and active forms of
contact with nature [41–43], as well as in local culinary specialties [44]. It is more often that
tourists prefer to stay and travel to satisfy their various interests and needs resulting from
the desire to pursue hobbies and gain exciting experiences. What is more, the structure
of goods and services offered is changing, which is a result of changing motivations to
travel and desires for adventure as well as special and unique experiences. Tourist-desired
experiences provide motivation for agritourism service providers to create a product that
meets visitors’ expectations [45]. Undoubtedly, transforming tourist and tourist-related
infrastructure into unique attractions, extending traditional services with elements that
stir new emotions, and using modern technologies are the key actions to achieve the goal
of increasing satisfaction and meeting expectations of tourists that spend their holiday on
agritourism farms.
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Table 1. Current scope of agritourism product.

BASIC ELEMENTS OF AGRITOURISM PRODUCT

accommodation rooms, apartments, small houses, campings, and others

meals meals prepared with products (often organic) from your own farm or from
nearby farms, traditional, local, and regional dishes and meals

ADDITIONAL ELEMENTS OF AGRITOURISM PRODUCT ASSOCIATED WITH THE FARM

farm activities and observation of the agricultural
production process

direct and indirect participation in the process of crop and animal
production, activities traditionally performed on the farm—feeding the
animals, helping milk the cows, etc., watching and participating in farm
work: harvesting, plowing, hay production, etc.

observing and participating in agricultural
product processing

meat processing, milk processing (making cheese, yoghurt, etc.), processing
of plant products (cereals, vegetables, and fruits), production of homemade
preserves and traditional local and regional products

direct and indirect contact with livestock and
domestic animals

petting zoo, agrisafari, feeding, and other animal-oriented activities
including milking the cows, shearing the sheep, horseback riding, etc.

offer regionalisation interior decoration, meals, and hosts’ clothing

teaching and educational activities

education in the field of plant and animal production, education in the field
of agricultural product processing, education in the field of environmental,
nature and consumer awareness, education in the field of tangible and
intangible rural cultural heritage, and traditional professions and
folk creativity

courses and workshops
culinary courses and workshops—dishes, alcoholic and non-alcoholic
beverages, handicrafts and high culture workshops (e.g., painting, sculpture,
music, and photography), etc.

“rural” spa and various forms of therapy regeneration and beauty treatments, equine-assisted therapy, therapy using
plant and animal medicines, specific diets, etc.

trips around the neighbourhood organized by
the hosts

sightseeing tours of the area organized by the hosts, sleigh, carriage and
tractor rides, etc.

ADDITIONAL ELEMENTS OF AGRITOURISM PRODUCT ASSOCIATED WITH THE UNIQUENESS OF RURAL AREAS

recreational infrastructure and equipment and
active forms of relaxation in rural areas

possibility of renting sport and recreational equipment, access to recreational
infrastructure in rural areas, marked hiking trails, various forms of physical
activity in the rural environment (hiking, cycling, canoeing, horseback riding,
skiing, and others), survival, outdoor games, etc.

hobby fishing, mushroom picking, birdwatching, and others

sightseeing
learning about and using local anthropogenic (tangible and intangible
culture, folklore, rituals, beliefs, customs, etc.) and nature values of
rural areas

Source: authors’ own elaboration.

Apart from the advantages that this form of recreation offers to tourists, agritourism
also brings other benefits. It is an additional source of income for farmers [46,47]. From the
perspective of the agritourism farm, it is believed that it increases farm income and serves
other entrepreneurial purposes of farmers [48], such as improving quality of life [49].

It is worth paying attention to the prices of agritourism services, as they are often
a decisive factor in choosing one and not another agritourism farm [50]. For the seller,
prices are income, and for the buyer a cost that he or she has to incur in order to acquire a
specific good and use the related utility [51]. Setting prices for the comprehensive offer of
an agritourism farm is difficult due to the costs of producing and selling services. First of
all, this is due to the large share of work in which the members of the farming family are
involved. Agritourism is an extension of the functioning of the household, and it is difficult
to scrupulously separate the costs of the farming family, tourists, and those coming to the
farm. When determining the price, the farmer also takes into account other factors, such as:
touristic attractiveness of a given place, development of tourist infrastructure, and standard
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of accommodation facilities. Correctly determined prices for renting accommodation
and proposed additional services determine the positive results of agritourism activities.
Prices that are too high may discourage consumers from spending time in the countryside,
and prices that are too low may lead to losses for the owners of the farm. In the case of
prices of agritourism services, service providers may differentiate them using criteria such
as: frequency of using the services, type of buyers, duration of tourists’ stay, etc. Applying
various types of discounts is a method of attracting customers and extending the tourist
season. The reduction in prices in low season mainly concerns accommodation, and the
main income in this period can be obtained from accompanying services. The agritourism
offer is constantly enriched, nowadays it is not only accommodation and meals on the farm,
but also additional attractions offered to tourists.

The development of this form of tourism has a great impact on the promotion of the
region [52], the stimulation of the rural environment in the development of services [53],
as well as broadening the views and knowledge of people living in rural areas and their
openness to the world [54]. Agritourism stimulates entrepreneurship among farmers,
investments in rural infrastructure, and trade and population growth [55,56]. The agri-
tourism literature also reveals that the benefits of this form of tourism are not limited to
private economic benefits, but can also potentially extend to wider public advantages such
as public education about food and agriculture and sustainable rural development [57].
Such as any type of business development, agritourism has evolved to maximize economic
and non-economic benefits for farmers, while responding to the changing interests and
needs of rural holidaymakers [23].

3.2. Agritourism and COVID-19

The global spread of the COVID-19 pandemic caused a deep crisis due to the strict
preventive measures taken by national governments, causing an immediate economic
downturn and consequently a severe collapse of tourism demand. These mandatory
closures imposed during lockdown had a significant impact on the Hotel–Restaurants–
Catering (Ho.Re.Ca.) sector [12]. The global tourism industry, including airlines, cruise
companies, casinos, hotels, etc., for most of the time during the pandemic, reduced its
activity by more than 90% worldwide [58].

Tourists are afraid of the current pandemic; they react and change their tourist travel
plans [59]. However, people who are forced to stay in the country and want to go on
holiday satisfy their travel needs through domestic tourism [60]. Relatively minimal
domestic travel restrictions combined with difficulties or complete bans of global tourism
caused domestic tourism to become the only viable option for those wishing to partake
in tourism activities [61]. However, it can be noted that tourists in the current situation
more often choose the offer of agritourism farms [19,62]. During the 2020 summer season,
rural destinations for domestic tourists observed an increase in interest in accommodation
and other tourism services [63]. It is an intimate and mostly outdoor relaxation time,
which is one of the most important methods to protect against the SARS-CoV-2 virus.
In this case, people go for agritourism because it has the advantage of spending time
outside [64]. It is also a great idea for a spontaneous agri-break trip to the countryside [19].

Agritourism is an example of non-mass tourism, in which tourists spend their time in
nature and in small accommodation establishments located far away from large groups
of tourists, meaning that they can be considered a safe place with a relatively low risk of
coronavirus infection.

4. Results and Discussion
4.1. Description of the Study Sample

The survey questionnaire was completed by 106 respondents. More than half of them
were women. The age of the respondents varied—the youngest was 18, and the oldest was
74. Over 60% were between the ages of 30 and 49. The respondents had high education,
with almost 80% of them holding an academic degree. This was reflected in their material
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situation, with almost 80% rated as good or very good. This situation, according to nearly
60% of the respondents, did not change significantly due to the current pandemic. The vast
majority of subjects (almost 80%) lived in the city/town. People living in large cities of over
100,000 inhabitants were predominant. Almost half of the respondents had children under
18 years old. This group was dominated by those with one or two children (47.1% each).
Most of the 106 respondents already had specific experiences of staying on agritourism
farms. In fact, as many as 74.5% of them indicated that they have had the opportunity to
rest in such a place in the past. Table 2 includes detailed characteristics of the respondents.

Table 2. Characteristics of the respondents.

Feature [%]

Sex
female 53.8

male 46.2

Education
basic vocational, lower secondary, and primary education 2.8

secondary 18.9
higher 78.3

Material situation assessment
very good 16.0

good 61.3
bearable 22.6

bad and very bad 0.0

Assessment of the impact of the COVID-19 pandemic on material situation
remained unchanged 57.5

deteriorated 27.4
improved 2.8

hard to say 12.3

Place of residence
village 20.8

town up to 50 thousand inhabitants 19.8
town of 50–100 thousand inhabitants 14.2

city of more than 100 thousand inhabitants 45.3

Presence of children (under 18 years of age) in the household
Household without children 51.9

Household with children 48.1

Age
Up to 29 18.9

30–39 32.1
40–49 31.1

50 and more 17.9

[number of years]
mean 40.6

median 39
Source: authors’ own research.

4.2. Motives for Choosing Agritourism Farms for Holiday Destinations

The countryside is commonly seen as an ideal holiday destination for people tired of
the hustle and bustle of big-city life [56]. Therefore, it comes as no surprise that among
the reasons for choosing agritourism farms as a trip destination, the vast majority of the
respondents specified the possibility to relax and rest in peace and quiet, which is further
facilitated by the natural values characteristic of rural areas. These reasons seem to have
remained unchanged for decades. Indeed, they are identified as dominant factors by many
authors who researched demand in agritourism both 20 and 30 years ago [65–72] as well as
in recent years, e.g., [19,45,73–81].
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One of the most important reasons for choosing agritourism is also the economic factor,
i.e., its affordability. It should be noted that the price of accommodation on an agritourism
farm is often even several times lower than the price of accommodation in a hotel. Price
attractiveness, as an important reason for the interest in agritourism, is emphasized in
numerous studies carried out among various social groups, both in Poland [15,80,81] as
well as in other countries [82–88]. When choosing a village and an agritourism farm
for holidays, being able to enjoy local cuisine and healthy food was also crucial for the
respondents. This fact is also quite widely recognized and emphasized by other tourism
researchers, e.g., [41,42,89–97]. Details on this subject are presented in Figure 1.
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in 2020 [in %, n = 106]. Source: authors’ own research.

When choosing a tourist destination, safety plays an important role [63], and a prob-
ability of the occurrence of any risk, injury or illness during a visit in a given place can
negatively affect its image [95]. In the case of agritourism, however, risks have so far been
considered in a very general sense [95–97] or in categories such as fire safety, 24 h security
staff or access to a well-stocked first aid kit [98]. This situation changed significantly with
the outbreak of the COVID-19 pandemic. This is naturally reflected in the results of this
study. Actually, more than half of the respondents were influenced in their choice by the
coronavirus pandemic and the belief that due to the smaller scale of operation, the chance
of infection on such a farm is much smaller than in the case of other larger accommodation
establishments. The fact that more than one fourth of the respondents decided to visit such
a farm for the first time during the pandemic is indicative of the high level of trust the
respondent had in the safety of agritourism farms.

Given the significant proportion of the respondents having children, a fairly com-
mon reason for choosing agritourism was the possibility to travel with the whole family,
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including young children, as highlighted also by Blekesaune et al. [99] and Zawadka [100],
as well as the opportunity to have contact with farm animals, as noted by Ingram [101] and
Jęczmyk et al. [40]. The guests on agritourism farms were mainly (about 80%) residents
of cities, for whom closer encounters with animal species common to the countryside
are certainly attractive and welcome but unfortunately virtually impossible. The same
applies to the opportunity to learn about the characteristics of a farm. However, it should
be noted here that COVID-19 has significantly restricted the operation of educational
farms, which are strongly connected to agritourism, one of their objectives being, in fact,
to familiarize the guests with farm animals and the characteristics of agriculture [102,103].

It can be assumed that a stay on an agritourism farm was a satisfying experience
for the respondents, since the vast majority (about 95%) declared that they would be
willing to seek such form of recreation after the pandemic period as well, and what is
more, they would recommend it to their family and friends (Table 3). Similar declarations
were made by respondents in our previous research on tourist plans of Poles during the
COVID-19 pandemic [19].

Table 3. Willingness of the respondents to stay on an agritourism farm after the COVID-19 pandemic
and to recommend agritourism to family and friends broken down by length of stay [in %, n = 106].

Length of Stay Definitely
Yes

Probably
Yes

I Have No
Opinion

Probably
Not

Definitely
Not

2–3 day stays 63.3 31.1 4.7 0.9 0.0

Stays over 3 days 52.9 39.6 4.7 1.9 0.9
Source: authors’ own research.

It is worth noting here that the respondents were slightly more likely to enjoy and
recommend 2–3-day stays, often on weekends, than longer stays. This may be seen as a
sign of development potential of agri-breaks, a form of leisure that is recently becoming
more and more popular, which has also been pointed out in other studies [39].

4.3. Rest on an Agritourism Farm in the Respondents’ Perception

The respondents’ enjoyment of their stay on an agritourism farm is directly related
to their high rating of both the leisure on the farm itself and of particular features of
the agritourism product they had a chance to use (Table 4). Approximately 95% of the
respondents expressed satisfaction with their stay on an agritourism farm. This results
from their positive evaluation of services provided, lack of concern about contracting the
coronavirus, and interesting offers and competitive prices, among other factors (Table 4).
The Cronbach’s alpha coefficient reached 0.882, exceeding the threshold value of 0.70,
which indicates that all the scales were internally consistent and appropriate.

The price competitiveness of the offer proposed by agritourism farms where the
respondents had their holidays was also assessed quite highly. Taking into account the fact
that the price was one of the main reasons for choosing agritourism, it can be concluded
that the price attractiveness of this form of tourism is an important determinant of its
further development. It is also indicated in the studies of other authors [43,100,104,105].

Statistical analyses were conducted to determine the influence of demographic features
(sex, age, place of residence, presence of children, and material situation) on the analyzed
elements of a stay on an agritourism farm. Nonparametric tests (Mann–Whitney U test,
Wald–Wolfowitz runs test, and Kruskal–Wallis H test) were used for this purpose. The tests
showed a statistically significant effect of sex on the rating of the item “the hosts complied
with epidemic requirements” (p = 0.038). Additionally, the presence of children was also
found to have a statistically significant effect on the rating (p = 0.043). The presence of
children also had a significant effect on the rating of the item “I felt safe as regards the
coronavirus” (p = 0.041). Meanwhile, the respondents’ place of residence had a statistically
significant effect on the rating of the item “the offer was interesting and attractive”.
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Table 4. Respondents’ rating and opinion on selected elements of stay on an agritourism farm on a
scale from 1 (definitely no) to 5 (definitely yes) [n = 106].

Specification Mean Standard
Deviation Skewness Kurtosis

Overall, I am satisfied with my stay on an agritourism farm 4.3 0.87 −1.92 5.19

I rate highly the quality of tourist services provided on the
farm where I stayed 4.3 0.83 −1.85 5.20

I felt safe as regards to the coronavirus 4.2 0.90 −1.84 4.51

I was satisfied or positively surprised with the countryside
as a holiday destination 4.0 0.95 −1.39 2.37

The offer was interesting and attractive 4.1 0.88 −1.52 3.33

It seems that agritourism farms have been extremely
popular this year 3.7 0.91 −0.39 0.41

The offer was competitively priced 3.7 0.98 −0.51 −0.15

The recreation and sport equipment available was
frequently disinfected and safe to use 3.3 0.94 0.04 −0.03

The hosts complied with epidemic requirements—wore
masks and kept a distance 3.4 1.11 −0.40 −0.81

The hosts disciplined guests who failed to comply with
epidemic requirements 2.9 0.98 0.52 −0.19

Source: authors’ own research.

Not insignificant, and emphasized by the respondents, is also a strong sense of safety
against any possible risk of contracting SARS-CoV-2. Seemingly, this may be contradicted
by the fact that according to the respondents the hosts did not show much concern for
disciplining guests to comply with epidemic requirements (masks, distance, etc.). However,
given the high sense of safety rating, it can be concluded that the tourists behaved responsi-
bly and therefore the hosts had no need to discipline them.

When it comes to the sense of safety, it should also be mentioned that a stay on an
agritourism farm, compared with other accommodations, was rated highly in this regard
(3.9). It naturally gives way to accommodations for exclusive use (your own holiday
cabin (4.9), rented holiday cabin (4.3), apartment (4.1) or “illegal” stay (4.7). It should be
emphasized, however, that agritourism farms are ranked first among the accommodations
and locations that are used simultaneously by many tourists, usually strangers (Table 5).
The Cronbach’s alpha value (0.784) exceeded the cut-off point. This value indicates that
internal reliability attains an acceptable level.

The statistical tests showed a significant effect on the rating for guesthouse (education
p = 0.033) and private accommodation (presence of children p = 0.041). There was also a
statistically significant difference in the rating by age for the following accommodations:
hotel or holiday resort (p = 0.020), rented apartment (p = 0.011), guesthouse (p = 0.020),
rented house/holiday cabin (p = 0.027), and camping (0.016).

In 2019, the size of the global agritourism market was valued at USD 69.24 billion.
By 2027, this value is expected to reach USD 117.37 billion (compound annual growth rate
of 7.42%), with the largest increase in Europe [106]. In the report cited above, growing
interest in stays on agritourism farms was identified as the main factor driving the market.
The interest can be seen also during the pandemic, as confirmed in this study. This is
evidenced by the fact that 93.4% of the surveyed tourists who stayed on agritourism farms
in 2020 expressed their willingness to visit such an accommodation again in 2021. Only 2.8%
were against it, and 3.8% were undecided.
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Table 5. Safety of stay at each accommodation establishment as rated by the respondents on a scale
from 1 (least safe) to 5 (most safe) [n = 106].

Type of Accommodation
I Have No
Opinion 1 2 3 4 5 Mean

[%]

Your own holiday cabin/second home 7.5 0.0 0.0 0.9 5.7 85.7 4.9

“Illegally” in a tent, caravan 15.1 1.9 0.0 2.8 13.2 67.0 4.7

Rented house/holiday cabin 7.5 0.0 2.9 8.6 38.1 42.9 4.3

Rented apartment 5.7 0.0 3.8 12.3 53.8 24.4 4.1

Agritourism farm 3.8 0.0 0.9 25.5 54.7 15.1 3.9

Camping (using your own tent or caravan) 12.3 0.0 5.7 21.7 35.8 24.5 3.9

Stay with family/friends 7.5 0.9 4.8 33.0 32.1 21.7 3.7

Private accommodation (rented room) 9.4 2.9 10.5 34.3 36.2 6.7 3.4

Guesthouse 9.4 5.7 12.3 48.1 21.7 2.8 3.0

Hotel or holiday resort 6.6 16.1 31.1 37.7 4.7 3.8 2.5

Source: authors’ own research.

Taking into account the fact that the pandemic is still affecting Poland and other
European countries, it can be expected that there will be great interest in agritourism
this year. In the opinion of the authors, one of the main reasons for this is, among other
factors, the high level of safety perceived by people visiting agritourism farms. Thus, it may
be assumed that the coronavirus pandemic, which significantly constrained tourism de-
velopment around the world [107,108], paradoxically contributes to the development of
agritourism. People who wish to rest but are afraid of infection are looking for small
accommodation establishments that are located in quiet places without crowds of tourists.
These very criteria are met by agritourism farms. According to analyses conducted by online
accommodation portals, the interest in agritourism in Poland in 2020 at least quadrupled.
In some regions, there was even a 16-fold increase [109]. The boost in agritourism develop-
ment during the pandemic, resulting from increased interest in this form of leisure, is also
confirmed by studies conducted in various countries, such as Poland [20,59], the USA [110],
Czech Republic [63] or Portugal [111]. It is also indicated by numerous opinions and
accounts of agritourism farm owners from many countries in the world [109,112–114].
There are certainly many determinants of the increasing interest in agritourism. The list in-
cludes inconveniences associated with international travel and exorbitant prices in popular
domestic tourist destinations. In the opinion of the authors, however, of key importance is
the sense of safety when tourists stay on a farm.

5. Conclusions

Agritourism is one of the most important spheres of tourist activity in rural areas.
Spending holidays on agritourism farms depends on many factors and results from a
variety of reasons that guide tourists. Recognizing these factors during COVID-19 is
particularly important as this allows changes that have occurred in this respect to be
identified. This study led to the formulation of several conclusions and generalizations.
Some of the most important ones are:

• Stays on agritourism farms are chosen mostly by mature, well-educated, and finan-
cially well-off residents of large cities.

• The main reason for choosing agritourism farms is being able to relax and rest in peace
and quiet and in favorable natural conditions characteristic of rural areas, as well as
attractive prices. These reasons seem to have remained unchanged for decades.

• What is important during the pandemic period; an extremely important reason for
choosing agritourism was tourists’ belief in the relatively low risk of coronavirus infec-
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tion due to the small number of people staying at the accommodation establishment
at the same time. This is further evidenced by the fact that more than one fourth of
the respondents stayed on an agritourism farm for the first time in their lives during
the pandemic.

• One of the most important reasons for choosing agritourism is also the economic factor,
i.e., its affordability. This advantage is especially important during the pandemic,
when the situation of many households deteriorated significantly due to lockdowns
introduced in many countries.

• The appealing nature of a stay on an agritourism farm is rated highly, which translates
into the fact that about 95% of guests decide to choose this form of recreation in the
future and recommend it to their family and friends. In addition to longer stays on
agritourism farms, weekend stays—the so-called agri-breaks—are also popular.

• A high overall rating of stays on agritourism farms is mainly due to the high quality
of services provided, interesting and attractive offer, being positively surprised with
the countryside as a holiday destination, and attractive prices.

• The safety and rest on agritourism farms in the context of coronavirus was rated high
and surpassed options such as hotels, holiday resorts, guesthouses, and even staying
with family or friends.

In the authors’ opinion, the dynamic growth of interest in agritourism during the
pandemic is undoubtedly an excellent chance for the long-term development of agritourism
in many countries. This increase is evidenced by the percentage of overnight stays provided
in Polish agritourism farms in relation to the total number of overnight stays provided—in
2019 it amounted to 1.5% and in 2020 as much as 2.4% [115]. However, this development can
involve a number of possible problems. One of them may be a stereotypical approach to the
motivations and reasons for choosing the countryside as a holiday destination. The main
determinant of agritourism attractiveness according to rural accommodation providers
(and often consistent with actual data, as indicated by our results) is “looking for peace and
quiet”. However, this mindset may unfortunately prove to be outdated. Indeed, the surge
in the number of people staying on agritourism farms during the pandemic is linked
to the emergence of many new preferences, expectations, and behaviors of agritourists.
Recognizing them and adapting the agritourism offer accordingly can be an extremely
important determinant of further agritourism development. Therefore, it seems justified
and necessary for the authors to undertake an in-depth study in this area. Its findings may
prove useful for rural accommodation providers in improving the offer of their farms and
enable them to maintain the pace of agritourism development, which was unexpectedly
and paradoxically initiated by the outbreak of the COVID-19 pandemic. Consequently, it is
this issue that the authors plan to address in detail in further research.

6. Limitations and Subject of Further Research

Naturally, the presented conclusions should be treated with caution and awareness
of the error margin that they allow. This is due to several limitations of our research.
The primary one is the sample size and method of selection. Presumably, multiplying
its size and using random selection would increase the reliability of our data to a certain
degree. Another disadvantage may include the fact that the study only covered Polish
tourists. Admittedly, these results are mirrored in studies conducted by researchers in other
countries, but selecting a sample consisting of representatives of multiple nationalities
would undoubtedly enhance the quality of the study. The authors will try to overcome
these shortcomings when conducting future research, which will concern new preferences,
expectations, and behaviors of agritourists in the post-pandemic period. Hence, future
studies should use other measures such as opinions of focus groups, which could support
more in-depth analysis. Therefore, we will include a qualitative assessment through in-
depth interviews in future research.
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Ekon. Zarządzania 2013, 32, 23–36.

17. Miller, J.E.; Amit, E.; Posten, A.; Ch, H. Behavioral Economics. In Encyclopedia of Global Bioethics; Ten Have, H., Ed.; Springer
Science+Business Media: Dordrecht, The Netherlands, 2015. [CrossRef]
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62. Başay, S. The importance of organic agriculture and agro tourism in the Covid-19 pandemic. In Theory and Research in Agriculture, Forestry
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